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Abstract: Ethnic tourism as a form of well-managed cultural tourism can 
reduce social inequality between poor isolated area as hosts and guests 
with high financial strength and contribute to the sustainable development 
of ethnic communities by producing financial benefits resulting from 
collaborative relationships. The system of symbolic meanings of culture in 
the analyzed area contains three major components, higher culture, 
folklore and popular culture and multiculturalism that we intend to 
diversify with the languages spoken by ethnic groups in Banat, in order to 
contribute to improving tourism and developed tourism products, in areas 
with potential, by improving management and marketing and proposing 
new sustainable forms of sustainable ethnic tourism. In this initiative to 
improve the management of the destination and the sustainable 
development of the area non-governmental organizations can also be 
involved through voluntary tourism activities to address ethical issues for 
the success of the action and tourism specialists to improve tourism 
products, their revaluation and regulation through programs of poverty 
reduction in isolated ethnic communities because new forms of ethnic 
tourism generate net benefits for residents, not only economically but also 
socio-culturally and environmentally. 
Keywords: Banat, ethnic tourism, management, sustainability 

INTRODUCTION 

Ethnic tourism, niche tourism is a form of cultural tourism and can 
be defined as: (8, 12, 13, 22): 

1. travel, visit in areas inhabited by different communities/ethnic 
groups, in Banat, Western Development Region of Romania, once part of 
the Austro-Hungarian Empire until 1918, in addition to Romanians, for 
example, live several ethnic groups, Germans, Hungarians, Serbs, Croats, 
Bulgarians, Jews, Slovaks, Czechs, Italians, Ukrainians and/or other exotic 
people from different parts of the world to observe: 

a. traditions and customs; 
b. lifestyle, gastronomy; 
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c. ethnography, folklore and vernacular architecture; 
d. multiculturalism. 
2. visit in areas inhabited (possibly) by relatives of tourists whose 

main motivation is: 
a. reliving some moments in life; 
b. rediscovering one's own origins; 
c. knowledge of the native area of the ancestors; 
d. finding possible relatives still alive by practicing the so-called 

roots tourism. 
In the literature are treated in detail, often aspects related to the first 

meaning of the phrase ethnic tourism. Closely related to ethnic tourism 
(regardless of form) is the ethnic restaurant that serves ethnic food, meaning 
culinary products specific to a certain countries or regions or a certain 
group. Ethnic tourism was, for a Chinese province where 55.50% of the 
populations are ethnic minorities, a helicopter that turned a "cemetery", an 
area without perspective, into a real paradise. (2. 3) In China, where the 
Miao language-related group of people lives, one of the 56 ethnic groups 
recognized by the Chinese government, the practice of this form of tourism, 
ethnic tourism has positive and negative effects on the sustainable 
development of an area: 

- positive effects: 
• increasing incomes and, implicitly, increasing the living 

standards of residents; 
• diversification of the local economy (3); 
• generation of foreign currency; 
• infrastructure improvement; 
• strengthening ethnic identity; 
• stimulating intercultural understanding and communication; 

- negative effects from loss: 
• traditional production skills; 
• changing social behavior and traditional values; 
• hospitality (change of attitude towards visitors); 
• land and other properties; 
• hidden indigenous meanings in traditional cultural forms. 

The causes of the negative effects of the practice of ethnic tourism 
are (23): 

- fueling the misunderstanding of modernization; 
- inequitable distribution of the benefits of tourism development; 
- identifying the minority culture with a tourist product as the 
dominant strategy of ethnic tourism; 
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- misunderstanding the implications of tourism development; 
- obtuseness of local authorities. 
The comparison of the two types of effects shows that (15, 23, 25): 
- the positive effects are related to the economy, while the negative 

effects are related to the multicultural aspects of the community; 
- the positive effects are immediately visible and easily perceived by 

the community, while the negative effects are hidden deep in the lives of 
community members; 

- most of the positive effects (which come from the practice of ethnic 
tourism) depend on the extent of the negative effects (which affect the local 
minority culture); 

- almost all the costs of practicing ethnic tourism are supported by 
local minorities, while the benefits belong to outsiders (25). 

Some authors (6, 16) distinguish between the cultural impact and the 
social impact of ethnic tourism on ethnic hosts: 

- cultural impact: 
• costs: loss of authenticity of architecture, art, crafts, cuisine, 

ceremonies, dance, music and clothing through degradation, 
disappearance or objectification; 

• benefits: preservation and/or rebirth of traditional art, crafts, 
ceremonies, dance and possibilities for restoration of historic 
buildings, monuments and places of worship; 

- social impact: 
• costs: dehumanization caused by work in tourism, adverse 

effects on family and community life, intolerable pressures 
on local hospitality, health problems, moral issues, local 
resentments caused by the effect of the demonstration and 
unbalanced population structures; 

• benefits: boosting modernization, independence for women 
and non-compliance with traditional roles. 

Another problem of ethnic tourism is that it deepens, although less 
than mass tourism (the social inequality between the “poor” hosts in the 
isolated areas of mountain Banat, which is why some researchers (18, 21, 
24)) propose a form of ethnic tourism for the poor, for the sustainable 
development of isolated areas and "rich" guests: thus, a "fixed" structure of 
host-guest relations occurs, in the sense that the hosts are "always" hosts 
and the guests are "always" guests although host and guest roles are 
normally interchangeable. 
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MATERIAL AND METHOD 

The system of symbolic meanings of culture, contains three major 
components, higher culture, folklore and popular culture and 
multiculturalism that we intend to complete in this scientific process with 
the languages spoken by ethnic groups in Banat, in order to contribute to 
improving activity and products, because the sustainable development of 
isolated communities can be done by practicing this form of niche tourism, 
a component of sustainable cultural tourism and where there is potential for 
ethnic tourism to become an alternative to mass tourism provided that host 
administrations and communities have initiative in improving the 
management and marketing of this form of tourism.  

We must specify that the intervention policies proposed in the field 
of sustainable development of ethnic tourism in Banat, by improving the 
management of destination marketing, aimed to develop this type of tourism 
in a single isolated locality or group of localities where the same ethnicity 
exists, because the major problem in developing policies for improving the 
management and marketing of the ethnic destination is that when hosts of a 
certain ethnicity express their own culture, they should not insist on the 
culture as it was at one time and in the future a certain situation, but should 
try to express a "living culture" cultivated by their tradition and influenced 
by the outside world. 

RESULTS AND DISCUSSIONS 

Researchers (5, 10) point out that the influx of tourists who practice 
ethnic tourism accelerates, in the tourist destination, cultural changes that 
most often result in the reorganization of the host population on ethnic 
grounds, thus giving birth to ethnically determined tourist communities.  

The management of ethnic tourism faces, at the level of the analyzed 
area, Banat, with two problems: 

- the search for "real things", ethnic authenticity that should not be 
a "directed authenticity"; 

- commoditization or treatment of culture and ethnicity as tourist 
“products” (6, 7, 17) 

We consider that the as more tourists look for the “authenticity” of 
an ethnic group, as a tourist attraction, the more culture and ethnicity are 
treated as tourist “products”, which leads to the disappearance of 
“authenticity” (7, 16, 24). At the level of Banat, we believe that at least two 
phenomena can mark the interaction between the ethnic tourist and the local 
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people/resident of the host community - acculturation and ethnocentrism. In 
the case of acculturation or "the taking over by a community of elements of 
material and spiritual culture or of the whole culture of another community 
at a higher stage of development" (26), it is a sociological term used to 
describe: 

a. the process of taking over some cultural elements; 

b. the results of the interaction between different cultures, by direct 
contact or by exposure to  mass media; 

In the case of ethnocentrism, or” the tendency to consider one's own 
group's cultural values and models as superior to those of other groups”, 
(26) is about 

a. the belief that the attitudes and behavior of one's own ethnic group 
are superior to those  of others; 

b. the tendency to apply the standards of one's own ethnic group to 
other ethnic groups. 

The contact between people/tourists from different cultures and 
environments creates, over time, a better appreciation of other people and 
ways of life and becomes a lever in changing the attitudes and behavior of 
tourists and residents depending on the level of education. It is considered 
that in order to improve management in ethnic tourism and reduce the 
negative cultural impact on ethnic culture, the following aspects must be 
taken into account (9, 11): 

- the level of culture resulting from affiliation to a particular culture 
and the professional group and/or generation; 

- the level of affiliation with the culture linked to a certain ethnic 
(regional), linguistic or religious group, within a specific national group; 

- the level of affiliation to a specific national culture; 

- the level of organizational culture related to one's role and position 
in a job. 
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Figure 1. Managerial measures to reduce the negative impact on ethnic culture 

 
We believe that it is necessary to improve the management of ethnic 

tourism and modernize policies on legends and myths of dismounting, 
colonization of Banat with different ethnicities, language and desire to 
develop the tourist potential of an area, ethnic cultural components of great 
natural beauty, forest, park, nature reserve, waterfalls, Jimbolia (Kirchwei) 
Satchinez (Germans), Checei (Croats), Tormac (Hungarians), Faget 
(Christmas traditions (Oraviței), Bozovici (prayer), Anina (Czech and 
Slovak), Dudestii Vechi (Bulgarians), Cena (Serbs). From the point of view 
of language, it is interesting to note in Banat if we refer to the four languages 
spoken by the four large ethnic groups from Timis County, there are 
differences between them, as well as the groups smaller ethnic groups, by 
spoken language: 

a. Romanians, the Romanian language, written in the Latin alphabet; 
b. Hungarians, the Hungarian language, written in the Latin 

alphabet; 
c. Germans, the German language written in the Latin alphabet; 
d. Serbs, the Serbian language, written in the Cyrillic and Latin 

alphabets. 
It is interesting that here in Banat the four languages are not related 

to each other but there are many cases of bilingualism and even 
threelingualism, which indicates that the language problem is not a problem 
in itself, because if we consider the socio-economic meaning of the term, 
according to which ethnic groups differ from each other by language, 
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nationality, religion and/or culture, the ethnic symbols of the groups can be 
differentiated according to these criteria of multiculturalism as follows: 

- from the point of view of language, ethnic groups differ from each 
other in the language spoken; 

- from the point of view of nationality, each group has a strong sense 
of national belonging, which here in Banat is not as strong as in other areas; 

- from the point of view of religion/culture, Romanians and Serbs 
are Orthodox while Hungarians and Germans are Catholics, from where the 
differences in rite, dress, customs, but between these groups, Serbs celebrate 
Christmas two weeks later than Romanians, Germans and Hungarians. 

SYSTEM OF SYMBOLIC MEANINGS 

A. HIGH CULTURE 
1. Heritage: 

 ethnic art galleries; 

 ethnic museums; 

 natural sites, ethnic villages; 

 historical sites related to ethnicities; 
2. Performing arts: 

 ethnic cultural events - patron saint; 

 theater, German, Hungarian; 

 music, Bela Bartok, Brediceanu, Vidu; 

 specific ethnic dance- belt, soroc, polka, ceardas. 
B. FOLKLORE AND ETHNIC CULTURE 

1. Ethnic lifestyles: 

 ethnic festivals- dowry; 

 ethnic gastronomy; 

 social environments; 

 crafts; 

 traditions. 
2. Ethnic mass culture: 

 vernacular architecture - Romanian, Hungarian, Slovak 
house, German, school, national house; 

 entertainments - community holidays, weddings, 
baptisms; 
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 film; 

 sport- bowling, sheep, sling; 

 mass media, books printed in several languages, 
television, radio broadcasts in various languages; 

C. MULTICULTURALISM 
1. Language (in addition to Romanian 83.44%): 

 German; Hungarian; Serbian; Croatian; Bulgarian; 
Czech; Slovak; Ukrainian; Yiddish; Italian; Greek; 
Rromanes; others, 0,27% in Timis County. 

2. Ethnic symbols: 

 religious events, beliefs; 

 ethnic festivals, German high school theater; 

 community holidays: prayer, kerwei; 

 vestiges - a legacy left by all the ethnic groups that 
passed through Banat from ancient times until today: 
the ancestors of the German, Italian, Hungarian 
colonists and their descendants. 

Therefore, travel agencies must offer products through which these 
destinations to ethnic tourists where they can see the "secret Banat 
ceremonies" of "Banat of legends", in which ethnic identity to become a 
commodity but also a strong ally of business in multiculturalism. It should 
be noted, however, that when ceremonies and material culture are partly 
fueled by ethnic tourism and are not "authentic/pure products", they cease 
to be desired by tourists and we witness to a process of tourism , the so-
called economic and socio-cultural environment through which society and 
its environment are transformed into shows, attractions, playgrounds and 
places of consumption”(19, 20) or tourism “transforming activities, food, 
objects into objects suitable for tourists, especially by adding of superficial 
accessories to the detriment of authenticity” (27). 

The Banat ethnic tourist destination and not only from the point of 
view of marketing the tourist product has the same life cycle as any other 
type of tourist destination with the following phases: 

a. of exploration - authentic ethnic culture and nature with a high 
percentage of allocentric and little infrastructure; 

b. involvement - investments in infrastructure, local investment, 
tourist season; 
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c. development - building artificial attractions, increasing the 
number of tourists, more visitors than residents; 

d. consolidation - the dominance of organized ethnic tourist 
packages, the slowdown in growth, large number of psychocentrics; 

e. stagnation - reaching the maximum endurance capacity, reaching 
the maximum number of visitors, the area is no longer fashionable; 

f. of the decline - the collapse of the tourist infrastructure, the 
decrease of the number of markets; 

g. of rejuvenation - the addition of artificial attractions, the complete 
renewal of the attraction, the use of untapped natural resources (1, 
2) (Figure 2). In the case of ethnic tourism, the phases of stagnation 
and decline are determined by the transformation of the authentic 
into a product and the implicit loss of attractiveness (23). 

 
Figure 2. The life cycle of an ethnic tourist area 

 
In order for ethnic tourism to be practiced as a form of sustainable 

tourism, in the isolated areas of mountain Banat we propose to implement 
the following forms of ethnic tourism: 

- tourism that generates net benefits for residents, not only in 
economic terms but also in socio-cultural and environmental 
terms “pro-poor ethnic tourism” (relaunch of the Oravita-Anina 
railway, the Banat seminary and the Oravita Theater). Non-
governmental organizations can also be involved in this initiative 
to improve destination management and sustainable development 
of the area through voluntary tourism activities, to address ethical 
aspects of this type of tourism for its success and tourism 
specialists to improve tourism products, their re-evaluation and 
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regulation through poverty reduction programs in the former 
mining areas that lead to community development.  

- We consider that the correlation of the different aspects of the 
ethnic community, Germans, Czechs, which has become a tourist 
destination with the specific goals and policies for the sustainable 
development of each of the following levels (Table 1). 

 
Table 1. Levels, goals and policies in "pro-poor ethnic tourism" 

Level  Goal(s) Policies 
Cultural / 
spiritual 

-  - Improving cultural 
identity 

Economic - General economic 
benefits 

- Autonomous 
economy 

- Improving residents' 
income 

- Agrotourism and 
forestry 

- Tourism product 
development 

- Financing tourist 
activities 

- Marketing promotion 
Environment  - Environmental 

conservation 
- Sustainable local 

resources 

- Ecotourism 
- Resources 

management 
- Environmental 

conservation programs 
Political - Consensus of market 

players 
- Improving local 

government 
- Civil society 

Social - Participation of local 
administration 

- Increasing the 
awareness of residents 

- Education and Training 
- Local participation 
- Public relations 

through mass 
Source: (13, 21) 
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- ecological ethnic cultural tourism, which requires for the 
ethnic areas from Banat: 

a. the right mixture of wisdom for the preservation of the 
natural environment and anthropic resources (churches, 
monasteries, pharmacies, schools); 

b. skills in preserving ethnic vernacular architecture; 
c. local political and social ethics to avoid cultural crises. 
- educational ethnic event tourism; 
- ethnic industrial tourism; 
- language tourism, language festival, heart festival; 
- ethnic site tourism, traces of housing, events. 

CONCLUSIONS 

The more tourists seek the authenticity of an ethnic group in a 
community with tourist resources, as a tourist destination, the more culture 
and ethnicity are treated as tourist products, which causes the large flows of 
tourists to disappear authenticity, making room for tourism mass at the 
expense of ethnic tourism.  

At the level of ethnic communities from Banat there are two 
phenomena that mark the interaction between the ethnic tourist and the 
residents of the host community acculturation and ethnocentrism.  

In order to avoid the stagnation and decline of this form of tourism, 
the destinations determined by the transformation of authenticity into a 
product and the implicit loss of attractiveness, it is necessary to implement 
measures to improve the management of destination marketing and promote 
new forms of sustainable ethnic tourism and preserving the culture of ethnic 
communities and preserving the authenticity of these tourist destinations. 
The correlation of the different aspects of the ethnic communities, which 
have become tourist destinations, with the goals and policies specific to the 
sustainable development of each must be made not only from the point of 
view of product marketing but also from the point of view of the product 
life cycle, goals and policies, the forms of ethnic tourism practiced to 
generate income that contribute to the sustainable development of 
communities. 
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